The Whys and Wherefores of Correspondence by Boyt, Mildred
Volume 2
Number 11 The Iowa Homemaker vol.2, no.11 Article 3
1922
The Whys and Wherefores of Correspondence
Mildred Boyt
Iowa State College
Follow this and additional works at: http://lib.dr.iastate.edu/homemaker
Part of the Home Economics Commons
This Article is brought to you for free and open access by the Student Publications at Iowa State University Digital Repository. It has been accepted for
inclusion in The Iowa Homemaker by an authorized editor of Iowa State University Digital Repository. For more information, please contact
digirep@iastate.edu.
Recommended Citation
Boyt, Mildred (1922) "The Whys and Wherefores of Correspondence," The Iowa Homemaker: Vol. 2 : No. 11 , Article 3.
Available at: http://lib.dr.iastate.edu/homemaker/vol2/iss11/3
2 THE IOWA HOMEMAKER 
Skip another ten years, to the latest addition to the department, the Institutional 
Tea Room. 
tural hall, now known as ag-engineering 
have had to be used for class rooms and 
sewing laboratories. So that every nook 
and corner has to be put to use. Even 
the first class room in which Mrs. Welch 
held her lecture work is still in use. Here 
the demonstration classes are held and 
use much of the equipment that was 
placed there many years a;go. 
As the school has grown and become 
more popular, the course has been 
changed and broadened out so that now 
it is very flexible, and can be made to 
fit the needs of almost any girl. Courses 
in elementary cooking, sewing and de· 
sign are required but any sequence can 
be followed that may be desired, as for 
instance, electives in teaching. In this 
sequence several courses in vocational 
education are r equired and practice teach· 
ing in the downtown schools or in towns 
close around as a part of the work. Then 
one may wish to be a dietition, here one 
may take electives along this line. Thls 
is also true of sewing, tea-room work, or 
costume designing and even now there 
is some hope that a eourse of this kind 
may be catalogued for those desiring 
journalistic training. 
The progress which home economics 
has made thus far is only an indication 
of what may follow later. For with the 
building on)y ten years old now, and 
crowded to overflowing, is a promisto 
that the work will increase and perhap!l 
double itself. With the dim prospects or 
a new, larger and more efficient home in 
sight and with the coming of Anna J. 
Richardson as dean of home economics 
of Iowa State, the history from hence· 
forth on is a matter of happy thought and 
wonderful promise. 
The Whys and Wherefores of Correspondence 
IN ancient days no one traveled, and 
there was no business, therefore no 
need of letter-writing. When Mr. Cave· 
man was hit with the wanderlust and 
decided to see what was over tne hills, 
Mrs. Caveman had no hope of consola· 
tion by mail and simply had to wait 
patiently her spouse's return. However, 
as wanderlust became a more prevalent 
disease those at home began to receive 
slabs of bark·and stone from the wanaer-
ers with their adventures pictured on 
them. These crude missives in turn gave 
way to strips of parchment covered with 
hieroglyphics of a more or less legible 
nature. We owe our alphabet and much 
of our language to the ancient Greeks 
and Romans. It was they also who 
brought letter-writing into more com-
mon useage and developed many of the 
forms we use today. 
Our etiquette of letter-writing consists 
of the best in social forms, fads, and gen-
eral useage of past years that have sur· 
vived the test of time. Etiquette, by tne 
way, comes from an old English word 
that meant ticket. This slip of paper 
rontained printed instructions of court 
etiquette and was given to persons who 
were to be received by the King. The 
word has come to mean that which is 
correct in social form. 
The old proverb would well be changed 
to read "A man is known by the pape1 
h '3 uses." How well character may oe 
judged by a letter! How easy to read 
By . MILDRED BOYT 
between line1), along the margin and 
across the envelope, of good or baa 
taste. We see the garish, loud person in 
brightly colored paper, and the careless 
person in cheap blotting paper sheets. 
The grasping, dissatisfied person speaks 
from the freaky, faddy paper for 'tis he 
who is always on the watch for some-
thing new. While the plain, heavy, 
white paper tells us of good taste spring-
ing from the sensible, conservative, na-
ture. Ink also enters into this character 
reading, and although black is absolute-
ly correct, the common blue-black ink is 
rapidly taking its position beside It. 
Fashions in stationery rise and fall. 
Much of the seasons "latest" is in good 
taste, but the woman of refinement al· 
ways avoids these styles that are exag-
gerated in texture, shape, or color. To 
be absolutely safe it is best to choose a 
good grade of white or palest grey paper. 
There are three forms of correspond-
ence; social, friendly and business. The 
social may be subdivided into the two 
smaller heads, formal and in!ormal, but 
holds strictly to the social heading, tak· 
ing care not to overlat> the friendly. For 
the average person's social correspond· 
ence, small note paper, or correspond· 
ence cards are in most general useage. 
For friendly letter a medium sized note 
paper is best. One may be a little freer 
in chcosing this paper, and therefore it 
gives more of an opportunity to show In-
dividuality . Rough finishes and framed 
paper are correct, as well as pretty. One 
may also show character by his choice 
of monograms, crests or addresses. These 
are engraved in the right hand corner 
or in the top center of the sheet. Black 
is the best, although some colors may be 
used. For instance white engraving on 
grey paper is very effective. 
For business correspondence and oc· 
casionally for friendly correspondence 
large sheets of white paper are used. 
These are never monogramed but may 
have the address, cable address, ana 
telephone number engraved on them. Of 
course for a business house this informa· 
tion is included in the firm letter head 
and is printed in black or color at the 
top of the sheet. 
Envelopes for social and friendly cor· 
respondence should match the paper ana 
be of a size to contain the paper when 
it is folded once. Business letters are 
folded twice and may be contained in a 
suitably sized, stamped envelope that Is 
engraved or printed with the address of 
the sender. 
Correspondence assumes added im· 
portance as our lives grow busier, there· 
fore it behooves us to pay some attention 
to the best forms of letter writing" To 
be a really good correspondent i~ · truly 
an art, may be a gift, but possible to 
cultivate. What a pity to allow a friend· 
ship to slip simply because we are too 
lazy or careless to keep up a correspond· 
ence. 
